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Abstract

This research aims to study the expectations and satisfactions of consumers toward
marketing mix of entertainment venue in Mueang District, Yala Province, and the using service
behavior. The researcher used a questionnaire to collect data from 385 consumers who have
used services of entertainment venue in Mueang District, Yala Province. The data were analyzed by
frequency, percentage, arithmetic mean, standard deviation, t-test, One-Way ANOVA, and
importance-performance analysis (IPA).

The research found that the consumers’ expectations toward marketing mix in the overall
and individual aspects showed at a high level as well as the satisfactions exhibited in a moderate
level. The results from importance-performance analysis indicated that it have the six factors that
are very important to consumers and not responding adequately which the service providers
need to improve immediately, these factors included two price factors that is the suitability of
service charge and the variety of food and beverages price, two place factors that is the
brightness and store atmosphere, and two promotion factors that is the receiving of privilege
from membership and the gifts receiving in special occasions. Considering the using service
behavior, the entertainment venue which consumers mostly used service was pubs, the purpose
to use this service because they wanted to relax, and friend was the most influential person in
decision making. Days and times to used service are uncertain and they did not compare the
entertainment venue before using. The frequency of used service was 1-2 times/weeks and when
consumers used the service in each times, them paid the service charge for 500-1,000 baths,
used times for 3-4 hours, and traveled in a group of 2-3 persons.

Keyword: Expectations, Satisfactions, Marketing Mix, Entertainment Venue
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manirinaglddu dmanufianelalunislivins wui {ldusnsiinnufiaelsludedafuanudivie
Fosamsindminesnniign deandestuuuafnuosdud soage (2550 27) aduiidanasdioniuiis
welavesdlduins e anwiliuins Tnefinsananeinia uasaing g wadlie \udu Aaeriiin
somnuiselovesgliuinsiiuegiann uasdlofinsantadvges wui Yadeiiglduinsinnueands
wazlanuitanelagegn Ao AuUaensie/seuudosiunmsmsiangiimuesanutuii dennfesiungud
voundlad (Maslow, 1970) Tuyudimdomnislnessamni Gsarudomsilogiameuarlsifiduan lng
vildumnudesnsvesuywdie mmdesnsaulasnsie (Safety Needs) Wunudesnisaaudasnsie
magusiame ldud mssinraasadeludin msvaeaduainlasiie uazetimeg Wudu Juileny
AoinsnananalisunsmevaueRaiiglduinisiiinuiimelatetededinanluseivgaduiu

dwmsunginssunisldusnisanuduiidugineidies dawinezan wuii gldusnisaiulugdl
fnguszasdlunislduiniafionounasaieion Susaznaniléuinisliuueu Wuimsdends 34
Halus waglifinsFouiisvanutiufisieulduinms soandestunuidevestasn uiil (2555) wui
fivinsanutiufidunmauauasozarlivimsanutiuiaiieisunasanuaien Yuuaznanild
uimsliiuuey srernanmsliuimausiazads 3-4 $3la warldfinauSeudivunavesanutudi
Aewldu3nis uenaninuigldvimadniluginlsuinsanutudisssamitu 1Ems 1-2 afyvaa
msldsMsusiarasafiaTld9e 500-1,000 UM wasiaun®n 3-4 Ay Iﬂaqﬂﬂaﬁﬁﬁwﬁwaﬁiamﬂ%ﬁmsmm
fignfeiilou aanrdesiunuifovesigiuy Wnw (2553) wui gldvinsanutudidunsinaiios
Fw¥ansed Seldanuiuislssanduinnitan Senuilunsliving 12 edydua alddedends
500-1,000 U191 Sugfiiingnilduims 3-4 au uazyarafiidvswalunisindulafeiiiou

daiauanuzuaznsinansidgluldusslen
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fliuinsididdemstuanusadenldnunumganvomues wagasimunsaauinisl
e liaasRanangaiuly witeddosinsanfsunuuazanuannsalunisudstudusaide 2)
Hadesuresmamsindming ensdauasaineneluinilvoglussduimnzan uazdaussernmanely
Iilitiaudasaluse fermafidnewmldazenn 3) Yadedunisduadunisnann aslidvdfimeundd
aﬁﬂﬁlﬂuam%ﬂmaaamuﬁmﬁdmﬂﬂdwrzfﬂ%ﬁmiﬁﬂﬂ wagludrsmanianislonaniaeas o AsinIg
wanvasfyliuignémnnduiieairsanufienelalunisldvims dtefedunansusidulafoi
fuszneumsiiumildfegud Amssnutadeduilveglussiugsioluegwoies dmiunsitends
solunsAnudadediuussaunanimaindn 3 du Ao Auyaains (People) MunszuIuUN1s (Process)
wazdudnuairvenisnin (Physical) el dosdeuiiunnty
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