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THE PERCEPTION OF FAIR TRADE BRAND: STARBUCKS COFFEE EFFECTING THE
BUYING DECISION MAKING OF THE STUDENTS OF FACULTY OF INFORMATION
AND COMMUNICATION SILPAKORN UNIVERSITY, PETCHABURI CAMPUS.
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Abstract

In this research aims to study the factors recognized to receive fair trade standards that
affect your decision to buy. Starbucks coffee (Starbuck), student, Faculty of information
technology, Silpakorn University Phetchaburi campus and find factors, to study the brand
recognition factor that has been fair trade standards. Affect your decision to buy Starbucks coffee
(Starbuck) of students of the College of communication and information technology, the fine arts
information technology campus, Phetchaburi, which forecast equation using quantitative research
methods. The sample used is students, Faculty of information and communication technology,
Silpakorn University Phetchaburi campus is used for the sample. The number of users querying
400 people, the results of this research have found that the factors affect the decision to
purchase Starbucks coffee (Starbuck), student, Faculty of information technology, Silpakorn
University Phetchaburi campus find factors. Many levels, all out of sequence as follows:
Consumers decide to buy Starbucks coffee purchase better assess whether other brands (=4.09)
is the introduction of mouth
(= 4.087179) to receive information from various media like (=3.98) provides knowledge, brand
standards, fair trade and consumer (= 3.97) decide purchase then worth (= 3.83), respectively.
Keywords: Starbucks Coffee buying decision making, the perception of Starbucks Coffee as a Fair
Trade brand aspect
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