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Abstract

The objectives of this research were to study the Patterns, strategies, and marketing
opportunities of melon products: case study of Lamphaya Natural Garden, Amphur Bang Len,
Changwat Nakhon Pathom,Thailand. This research was a qualitative research using a data from
observation and in-depth interviews of key informants with the founder of the board, staffs and
customers who were 10 people. This research used the structured questionnaire for the interview
and there was information analysis by descriptive analysis method. The study result indicate that
the production the melon of LAMPHAYA natural were produced in greenhouse by consideration
of quality the melon able to meet the demand of customers in many distribution channel. If
further optimize the distribution and marketing strategies to response customer orders to
multiple channels for increase the marketing opportunities of LAMPHAYA natural.
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