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The Perception image of the brand that received standard of fair trade that affect
the decision to buy Starbucks coffee of teachers in Faculty of Management Science
Silpakorn University
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Abstract

The purpose of this research was to study factor of perception image of the brand that
received standard of fair trade that affect the decision to buy Starbucks coffee of teachers in Faculty
of Management Science Silpakorn University that configuration the prediction equation by using
guantitative methodology.The research sample was teachers in Faculty of Management Science
Silpakorn University that consume Starbucks coffee. Questionnaires were research tool used as a data
collecting mechanic with reliability 0.824. The data was analyzed by multiple regression analysis. The
results show that attribute (x,), Benefits (X,), value (X,), Personality (X,) and Cultural (Xs) that affected
the decision to buy Starbucks coffee (Y) with a significance level of 0.05. The prediction equation was
Y = 0.922+ (0.243) X, + (0.247) X, + (0.226) X5 + (0.228) X4+ (0.235) X
Keywords: The brand image that received standard of fair trade, making buy purchase
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